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Questions We'’ll Be Answering

- How are prospective students using Al Chatbots?

- How do AI Chatbots generate answers?

- How should marketers be thinking about AI Chatbots?

- What data do we have to demonstrate how AI Chatbots
work and can they be influenced?

- As a marketer, how should I adapt my content and web
strategies?

- What steps can I take immediately to prepare for
increased use of AI Chatbots?
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What Got Us Thinking

30% ot respondents reported using
chatbots tor help with researching
college options — up tfrom 17% in 2023.

From OHO 2025 Research Report “Al and the College Search”



Al Chatbots are Used By Prospects in Research;

a Smaller Portion Cite Al as Decision Maker

) ) Which of the following influenced you as you researched your college options? (Check all that apply)
How frequently did you use an Al chat tool while you were

- : 2 Advice from friends or family 45.80% Television commercials 11.30%
researchlng your college Optlﬂns . Schools’ websites 35.60% College search platforms (Naviance, Niche, etc.) 8.40%
Social media 35.40% Brochures 7.90%

Online discussion boards 28.20% Al chat tools (chatbots) 7.90%

Emails advertising schools 28.00% Reviews & rankings from orgs such as US News 6.30%

High school guidance counselor 19.90% College faculty member 6.30%

Student testimonials 17.60% Blogs 5.20%

Two or three times Advice from colleague 16.70% Online ads 5.00%
School tours 16.70% Press/media coverage 4.80%

Search engines 15.10% Contact from a coach or scout 4.60%

College admissions counselor 14.60% Radio commercials 4.40%

College fairs 13.40% Podcasts 4.20%

More than a dozen times

0% 10% 20% 30%  40% 50% 60% 70%

From OHO 2025 Research Report Bl
“Al'and the College Search”

Al and the
Qoll_eg'e'Search
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Core Questions

What sources does ChatGPT use to
generate answers about schools?

How can we influence these responses?



We Are Thinking About Al Visibility
The Same Way We Think About SEO

We don’t want to just have more organic traffic to the
website. We want to optimize website content to attract
the right organic traffic — usually prospective students.

f prospects are moving towards just using Al (and not

the website), we don't just want to know if Al is citing a
school we want to know It Al is using school sources to
answer guestions for prospective students.



Al Chatbots are an Extension of a Existing Problem

for Marketers: The Zero Click Search

Organic CIR
33.59%

Zero-Click Searches
64.82%

Paid CTR
1.59%

Data courtesy of ‘% SimilarWEb Assermnbled & pubkished by S‘pa rkTO r "!
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Why is Al Optimization Harder than SEO

\
\
/

OG Search Feature/Function e Al

4 4
y ///

4 D
4
= / A\
< 7 \\
~ 4 \

[ Multiple - Claude, ChatGPT,
| Perplexity, Gemini, and more

Only Google Product or Platform

Mainly One Models or Algorithms \, Multiple Per Platform
4 Core Updates in 2024 Updates Frequency Approximately 2-4x per year
Somewhat Context Window Ever Expanding
Yes Geoaware B Yes

Ranking Outcome

Visibility )




AI Visibility
Benchmark
Reports
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Al Visibility Benchmark Report

Measuring the sources that ChatGPT is using to answer
questions across 8 categories:

1.

2.

o N O VTN~ W

Academics — majors, programs, quality

Admission and Aid- deadlines, processes The questions we ask come from

Athletics - sports, intramural, facilities 10 yVears of research with progpective

. Community & Inclusion — safety, diversity <t ;,dents — 830 OO0 surveys and over

College Outcomes - jobs, salaries, testing 2 000 one-on-one interviews

. Reputation - safety, rigor, outcomes

Student Life - campus life, vibe

. Tuition - tuition, fees, process, credits



R2 Schools Benchmark
131 Schools

200,000 Queriles

OFN©



Benchmark Report ChatGPT & Undergraduate

School Other National Higher Ed Social/User Other
.edu .edu Media Aggregator Generated
Academics 82.3% 5.3% 0.3% 5.4% 0.6% 5.6%
Main .edu and all Curated list of Mostly Wikipedia
subdomains frequently cited and Reddit
websites
Site such as
Any other URL U.S.News
NS Princeton

Review, and Niche

12



P —

~
il |
JAllEmi |

———
~ . N
D 722

R2 Benchmark Report ChatGPT & Undergraduate
School Other National Higher Ed Social/User Other
.edu .edu Media Aggregator Generated

Academics 82.3% 5.3% 0.3% 5.4% 0.6% 5.6%

Ad““::“s & 84.1% 4.5% 0.3% 5.2% 0.7% 5.2%

Athletics 61.3% 4.1% 0.2% 1.1% 3.4% 29.9%

Community & 75.4% 3.6% 1.1% 7.5% 0.9% 11.5%
Inclusion

College 73.0% 3.6% 1.5% 12.2% 0.2% 7.5%
Outcomes

Reputation 60.5% 2.6% 4.8% 22.2% 1.6% 8.3%

Student Life 78.3% 3.0% 0.2% 2.0% 2.0% 14.6%

Tuition 80.8% 5.7% 1.0% 6.9% 0% 5.7%

13



R2 Benchmark Report ChatGPT & Undergraduate

B ,",4--\ -

School Other National Higher Ed Social/User Other
edu .edu Media Aggregator Generated
Academics 82.3% 5.3% 0.3% 5.4% 0.6% 5.6%
Admissions & 84.1% 4.5% 0.3% 5.2% 0.7% 5.2%
Athletics 61.3% 4.1% 0.2% 1.1% 3.4% 29.9%
Community & 75.4% 3.6% 1.1% 7.5% 0.9% 11.5%
Inclusion
College 73.0% 3.6% 1.5% 12.2% 0.2% 7.5%
Outcomes
Reputation 60.5% 2.6% 4.8% 22.2% 1.6% 8.3%
Student Life 78.3% 3.0% 0.2% 2.0% 2.0% 14.6%
Tuition 80.8% 5.7% 1.0% 6.9% 0% 5.7%
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R2 Benchmark Report ChatGPT & Undergraduate

School Other National Higher Ed Social/User Other
edu .edu Media Aggregator Generated
Academics 82.3% 5.3% 0.3% 5.4% 0.6% 5.6%
Admissions & 84.1% 4.5% 0.3% 5.2% 0.7% 5.2%
Athletics 61.3% 4.1% 0.2% 1.1% 3.4% 29.9%
Community & 75.4% 3.6% 1.1% 7.5% 0.9% 11.5%
Inclusion
College 73.0% 3.6% 1.5% 12.2% 0.2% 7.5%
Outcomes

Reputation 60.5% 2.6% 4.8% 22.2% 1.6% 8.3%
Student Life 78.3% 3.0% 0.2% 2.0% 2.0% 14.6%
Tuition 80.8% 5.7% 1.0% 6.9% 0% 5.7%

15



Small Elite Benchmark
30 Schools

4,100 Quefies
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SE Benchmark Report ChatGPT & Undergraduate
School Other National Higher Ed Social/User Other
.edu .edu Media Aggregator Generated

Academics 86.1% 2.0% 0.3% 5.2% 0.2% 6.1%

Ad““::“s & 72.4% 2.4% 2.5% 12.8% 1.0% 9.0%

Athletics 56.9% 2.1% 0.1% 0.4% 2.0% 38.5%

Community & 82.6% 2.8% 0.9% 3.1% 0.5% 10.2%
Inclusion

College 77.7% 2.0% 2.0% 12.6% 0.3% 5.5%
Outcomes

Reputation 37.5% 2.6% 8.7% 24.0% 11.5% 15.7%

Student Life 78.4% 3.1% 0.3% 2.2% 1.7% 14.2%

Tuition 82.2% 2.3% 0.8% 7.8% 0.0% 6.9%
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SE Benchmark Report ChatGPT & Undergraduate

School Other National Higher Ed Social/User Other
edu .edu Media Aggregator Generated
Academics 86.1% 2.0% 0.3% 5.2% 0.2% 6.1%
Ad““::“s & 72.4% 2.4% 2.5% 12.8% 1.0% 9.0%
Athletics 56.9% 2.1% 0.1% 0.4% 2.0% 38.5%
Community & 82.6% 2.8% 0.9% 3.1% 0.5% 10.2%
Inclusion
College 77.7% 2.0% 2.0% 12.6% 0.3% 5.5%
Outcomes
Reputation 37.5% 2.6% 8.7% 24.0% 11.5% 15.7%
Student Life 78.4% 3.1% 0.3% 2.2% 1.7% 14.2%
Tuition 82.2% 2.3% 0.8% 7.8% 0.0% 6.9%
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SE Benchmark Report ChatGPT & Undergraduate

School Other National Higher Ed Social/User Other
edu .edu Media Aggregator Generated
Academics 86.1% 2.0% 0.3% 5.2% 0.2% 6.1%
Ad““::“s & 72.4% 2.4% 2.5% 12.8% 1.0% 9.0%
Athletics 56.9% 2.1% 0.1% 0.4% 2.0% 38.5%
Community & 82.6% 2.8% 0.9% 3.1% 0.5% 10.2%
Inclusion
College 77.7% 2.0% 2.0% 12.6% 0.3% 5.5%
Outcomes

Reputation 37.5% 2.6% 8.7% 24.0% 11.5% 15.7%
Student Life 78.4% 3.1% 0.3% 2.2% 1.7% 14.2%
Tuition 82.2% 2.3% 0.8% 7.8% 0.0% 6.9%
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“School Website” as an Al Source

100%

— Small Elite

R2

80%

60%

40%

20%

0%

Academics

Admissions & Aid

Athletics

Community & Inclusion

College Outcomes

Reputation

Student Life

Tuition

20



Key Insight

The vast majority of
ChatGPT responses are
being sourced from
your school’s website.

©OdLEE



Key Takeaway

That’s good news.
[t means you own the

source content going
into ChatGPT

©OdLEE



Next Step

Now, you need to make
sure the content going
In is good.



Audit the content
for quality and consistency

Audit the topics that
are being covered

Develop hew content

He

=

d
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Let’s Look at S
Examples o
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Al Visibility Scorecard - 3 Examples

[= Al Final Answer Sources by Category and University Overview

Category: Academics (17 Questions)

Total School National Higher Ed
Sources Websites : Media Websites

e

School

Carleton College

Central Christian College of Kansas
(2. ED

7.6% 1.9% 13.6%

University of San Diego

l~ Category Final Sources Average

Category: Admissions (24 Questions)

Total School National Higher Ed

School Sources Websites : Media Websites

Carleton College

Central Christian College of Kansas 187

4 10

8.9% 0.6% 17.5%

University of San Diego

I~ Category Final Sources Average

Category: Athletics (20 Questions)

Social/
User Gen

Socialf
User Gen

Other
Websites

Other
Websites

26.4%

d

(

School %

47.7%

(o200 B
Cso.% 18

56.6%

School %

21.8%

=3
Cas.2 B

43.9%

9 1

I

N




Example 1: Admissions Content Gap

Final Sources for Carieton College: Category: Admissions (24 Questions)

School
Source Count

Final Src Cat Avg
Carleton College %

Carleton College vs. Avg -22.5%

Assess Content You Own
Carleton should own 75%+ of
the admissions answers
What's missing?

|s there a source issue?

Is there a technical indexing
issue?

Other .edu Media
8.6% 0.6%
0.6% 1.1%
-8.0% +0.5%

Close the Gap & Take Control
Review Higher Ed Aggregator and
“other” sites to understand

what content could and should be
added.

HE Agg Social Other

2.3%
1.7%
+5.1% -0.5% +25.5%
collegevine.com 10 thecarletonian.com 31
collegetransfer.net 5 reddit.com 1 questbridge.org 14

collegeboard.org 4 compassprep.com 6

meetyourclass.com 4 socratespost.com 4

minnesotanaonprofits.arg 3

princetonreview.com 3 parkerdewey.com 3

collegeconsensus.com 2 stateuniversity.com 3

collegiategateway.com 2

edsmart.org 2

tealhgq.com 3

myliaison.com 2

collegeconfidential.com 1 commonapp.org 2
collegedata.com 1 communityliteracy.org 2
collegeiq.com 1 minnpost.com 2
collegetuitioncompare.com 1 mymajors.com 2

datausa.io 1 aokcollegestart.org 2

pittshurghprep.com 2

ecsapp.com 1



Example 2: Central Christian of Kansas

Category: Academics School Website (2 citations)

Topic: Faculty & Staff

Y education/Un
Sources Used: 6

- School Website: 2

Higher Ed Aggregator Sites (4 citations)

- College Factual: 3

https://www.collegefactual.com/colleges/central-christian-college-of-kansas/academi
- Univstats.com: 1 o |
https://www.collegefactual.com/colleges/central-christian-college-of-kansas/academi

https://www.univstats.com/staffs/central-christian-college-of-kansas/HE-Agg

https://www.collegefactual.com/colleges/central-christian-college-of-kansas/academi


https://www.centralchristian.edu/onlinefaculty/Uni

4
[l

corps of tenured full-time professors.

What I found (most relevant points)

- Public data sources report a low share of full-time instructional faculty 20—27% ﬂﬂ time and roughly 70—-80% part-time/adjunct.
([collegefactual.com](https://www.collegefactual.com/colleges /central -chriSte: ’
utm_ source=openai))

- Several sources indicate CCCK does not operate a traditional tenure system and classifies most teaching staff as non-tenure (annual/adjunct)
instructors. ([collegefactual.com](https://www.collegefactual.com/colleges/central-christian-college-of-kansas/academic-life/faculty-
composition/?utm_source:openai))

What that typically means for students

- You can still get small classes and regular faculty interaction at CCCK (student:faulty ratios reported vary around ~11—17:1), but many courses —
especially adjunct/part-time or online sections — are taught by instructors on annual/adjunct contracts rather than tenured professors.
([univstats.com](https://www.univstats.com/staffs/central -christian-college-of-kansas/?utm_ source=openai))

Ifyouwanttobecertalnforas ificmajerereourse——————— —_—

/,_,

e—

- F Lley=TITIX can vary by department (education, nursmg, B1ble/mmlstry, etc. ) For the most accurate, up-to-date plcture for the preg:
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Example 2: Central Christian of Kansas -

- UNIV.TATS SEARCH  AREAOFSTUDY  STATEDATA COHE STATS COMPARISON  FACULTY SALANY  X<T

Cﬁllfﬂge mma’v Neard Donleggen X Nyn

b W
Choose a study area ~ Chonss an major

yes

Central Christian College of Kansa

Category: Academics

T () F 1 & f f Central Christian College of Kansas Request infarmation Mk Overview Tubion finonclAld  Program  Fopulotion  Groduoton CompusSolely Corpusille  Accreditation
. —
oplc. acu t y Sta Wdarirod Poxans v

RV AS] FISANCTIAL AN ARA Y
MCaved

$16,462

BIMNTS FASA Ty

1M:1

NMArvM AN

“ Epson Workforce Pro WF-4830 $21000

Wireless Color Inkjet Printer, ...

Sreeamiiag warktion ard incease oFicorey
wita the ulrea preductiue WarkFaree Pra W
4530, & complece Cuplex 300UTioN, e W

Sources Used: 6

Academic Overview

Zentral Christan College of Kansas is o private (not-for-prodit), four
Leam More Y g q (2 { profit)

. :
; ;; ; L4 @
] Troersive v tuphlarg o Acodemics o Siudentlifs o Pavirg o Dulcomres ~

l‘_ by our Collage Data Anslytics Team V" Unbiased Factusl Guarantes

resary Pestiuty focoked in MoPtssor, Konsas, L s o Sacoaknaneaiv
collag: - Divarse Fixds by Carmnegie Cassification ond s highes

Jegree Is Masiter s cegree

~antral Christion College of Xansas 2 one of 3 collejes aliliated wir
e Maahodin CYSRE VREK SLES* SALS

/0%

The 2025 tution & teas s 21000 lor undergroduote studernts. The groduate school Wition & fees s

¢ C O ]_]_e ge F aC tu a]_ . The Central Christian College of Kansas $11800

EECTTTTTED
StUdent to FaCUIty Ratio & Faculty The acroot offers both undergroducte ond groduate programs and o total of 455 students are E
. 02y

St e Eaivs 300 O

anrniled

Compositi
o pOSItIOﬂ The salary aftar groduation from Central Christian Colieqe of Kansas vwaries by mo|or progroms where

the average earning after 0 yeors is $34,800. fou con check the averace salary by te maor

° UI].].VS tat S . C O m : 1 Does Central Christian College of Kansas have a il G S

good student to faculty ratio?

Gat a feeal far student life at Central Christian Callege of Kansas by checking cut the Infermation
an classes anc faculty below.

Colleges Sirrilar te Central
chnstian College of Ranas

On This Page You'll Find:

yryl PO Schoas of Tre LY

Student to Faculty Ratio  Faculty Composition  Percent of Full Time Instructors Why Everyone Is Ditching Netfix for This $19 Gadget Control Baptrst Thootopeol

Parcent of Adjunct Professors  Graduate Assistant Breakdown  Relsted Resources

Explore Central Christian College of Kansas Barciory Colloge

Worse Than Average Student to Faculty Ratio

Student to faculty ratio 13 ane of the standard metrics used ta gauge the number of teaching

resources a school provides for its studenta. With 17 students for every ane instructional faculty

member, Central Christian College af Kansas has mare students split among the same facuity 2025 Tuition & Fees

when comparad to the naticnal average of 15 . This metric might be an Indicator that larger

class sizes may be the norm, especilly In intraductary courses. For undergroouate progroms, for the acodemic yeo' 2024-2025, Centrcl Chnistian College of Konioss

tation & fees s $21,000. For groduate prograrrs, its 2025 average tultion & fees is 11300

B0 s 2l ond &em B o o dabine BBl ad ad S et FYie od adllssie’ PO all a a's o BP oo o ata



A Few Insights on
Other Sources
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ChatGPT Looks for Credible Sources

As part of the ChatGPT reasoning, it looks for “credible” sources — it will
occasionally list these out specifically in internal reasoning prompts:

- US News

- Times Higher Ed

- Univstats

- Thecollegemonk

- Timesofindia

- Collegedroid

- gary-app.datausa.io
- testbook.com

- Middle States Commission on Higher Education




ChatGPT Is Not Using Social Media

- Reddit

- LinkedIn (company pages or public content)
- Wikipedia

ChatGPT does not have access to:

- No Facebook

- No TikTok

- No Snapchat

- No YouTube

- No Instagram — in one response ChatGPT suggests a user look at
Instagram/Facebook

- “Check recent photos or short video clips from the athletic department
or the college X’s social media pages (Instagram/Facebook) and look
for posts around homecoming or rivalry games X those give the best
real-time sense of turnout and student spirit.”

Social media profiles and posts are not being used.

reddit
WIKIPEDIA




Can LLMs Access Social Media?

©

A\ A_D
//@T»

OpenAl (ChatGPT)

Google (Gemini / Al Overviews)

Anthropic (Claude)

Meta (Meta Al / Llama)

xAl (Grok)

Social Media

Facebook / Instagram / Threads

. No publiclicense

. No publiclicense

. No publiclicense

B First-party/owned

I. No publiclicense

LinkedIn . No public license . No public license . No public license . No public license I. No public license
Pinterest . No public license . No public license I. No public license I. No public license I. No public license
Reddit Licensed Licensed . No publiclicense . No publiclicense . No publiclicense
Snapchat . No publiclicense . No publiclicense . No publiclicense . No publiclicense . No publiclicense
TikTok . No public license . No public license . No public license . No public license I. No public license
X / Twitter . No publiclicense . No publiclicense . No publiclicense I No publiclicense i First-party/owned
YouTube . No publiclicense i First-party/owned . No publiclicense I. No publiclicense I. No publiclicense
Other Sources

News Publishers Yes Yes Restricted Restricted Restricted
Academic Publishers Restricted Restricted Restricted Restricted Restricted
Books/Authors' Works . No . No I No I No I No
Government Sources Yes Yes Yes Yes Yes
Wikipedia Restricted Restricted Restricted Restricted Restricted
Stack Overflow Yes Yes Restricted Restricted Restricted
Stock Media Providers Yes Restricted Restricted Yes Restricted
Company Websites Restricted Restricted Restricted Restricted Restricted

—©



Campus Newspaper Are Cited
Listed in the “Other” category ChatGPT is

P

T
s

o 4

- r : - , 5 -'/M‘ o
- b Y

- N S N &
/z é?\": R

NZWHAVEN, CCNRECTICUT » THURSDAY, DECEMBER 4,2025 - VUL CALY

Jerats | Reac the 'nntLaticr
Subseriles | o Um YD

D000

aware of the campus or student newspaper

and this information is cited as a separate
URL quite frequently.

HOME QFINIO N UNIVERSITY CTY SCITECH ARTS SFORTE MULTIMZOIA WKND L3IOUT Q
]b
James O0’Donnell
Pec.7, 730 pm / Woolsey Hall, soo College St.
cITY OPINION

F LIAH HURFWNITZ-RAVITCH
Yalain talks with New Tlaven as

arop in eonfribnfion 1o ety
budger looms

City end Uniiversity officiuls in
Ociober begun negotknlions thud
NTavon st Flieker hooses will

st g s oedodedd doeeasae i Yalo's
volundary conlribe e w New
Hven Presiden! Maurie Mo lnnis
said & deal could e reached by
March.

SPORTS
BRCDY GILKISON

POOTBALL: Dogs to face "Cats

UNIVERSITY | ISCBEL MCCLURE & ASHER
BOISXIN Mentana turf

in uphill plevoff battle on

Fhes skl the Yade Gl
teaum will Lake on the Na. 2-seeded
Montane State Dobeals in the
second reund of the loothall
Championshin Subdivision pluvolls.

Layoffs may come as Yale seeks
to shrink staff amid budget cuts

Inan email o facully and sta(T Universily ARTS
administrators sald that “lavolls mav be KIVA BANK % | FNA KATIR
necessary T dax the University Gees long-=Lerm ‘Hedda Gabler' opening
budget constraints caused by the Thursday night at Yale
endowmen! (ax hike, ltepertary Theatre

The play will be the lust ane
dirceted by Jumes Bundy DEA 5
before he slens down as ertisde
thovedoe of Hie Yod o Bepiertary
Fhessteeaond dean of the D
Civdlen Seboal of Theann

BEEVERS: Slop
punishing imperfectior

(sIMBKIL: Hest i peace,
Morse Lipstick

WALGETA: Morviaoe
Puacl is meeand jor while
peopie

KNUESEL: Backleg
Feiloies, do non hear
woarveloes?

SHTEIN: Don'l send tioer
wids to sehool

WITT. Whenr The Game
iras nearls; vafled off

GEGRGE: Alwencdow elile
palitics




Be Found
Incrgase Your
AT Visibility
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Action Plan: What Can and Should | Do Now?

1. Implement SEO best practices for your website

I

Develop FAQ content for your website
Review college outcomes on your website
. Develop reputation content

Focus on content not schema

oW~ W

. Use insights from Al Visibility Scorecard to identify gaps in

your content where ChatGPT is relying on third-party sources

7. Audit content on your site to remove out-of-date content and
contradictory content




1. SEO Best Practices Are a Good Starting Point

Implement SEO best practices for your website to
ensure that content can be found by search and by Al:

- Meaningtul URLs
- Solid HTML header structure
- Meta descriptions

- Sitemap.xml

- Direct language for the details: degree name, length
of program, cost, etc.

Internal reasoning prompts in ChatGPT are sometimes
referencing Google Searches:




2. Develop FAQs

ChatGPT’s internal reasoning

..! HARVARD UNIVERSITY

Office of Institutional
Research & Analytics

prompts are directing it to look for = e
FAQs.

About ~ WhatWe Do ~ Facts & Fiqures ~ Accreditation ~ Community ~ B

Accreditation Frequently Asked
Questions (FAQ)

» What Is accraditation? Why shoulc a university be accredited?
» YWho accrzdils Harverd?
» YWho accr=dits the eccreditors?

Here’s an example from Harvard that

» What are NECHE Standards “or Accreditation?

was frequently used. Developing

» Whers shcud | direct comments or guestions about Harvard's NECHE accreditation?

FAQs for key questions seems to be a
helpful structure for ChatGPT.



3. College Outcomes

This is consistently low across all of the AI Visibility
results that we have analyzed.

Areas for inclusion:

- Career outcomes and graduate school acceptance
rates

- Starting salaries for graduates (specific, not general)

- Public and transparent rankings, employer feedback,

student satisfaction
- Strength of alumni network in hiring or mentoring

- Graduation rates and time to complete degree

L

e



4. Reputation Content

Like outcomes, across the board this is content
that frequently not found on the school
website. Recommendations include:

- Review and audit at third-party sites, Reddit,
and see what issues are being raised.

- Consider a PR or SEO Content Marketing

strategy that includes articles in media that
Cite your reputation.

- Review wikipedia, collegefactual, niche, etc.

- Be sure to update all of the profiles that you
own on sites like US New or Niche

@__/[
0@

NEWS CHANNEL

@Em‘ News Weather Sports Telemundo Shop Contests Share Polls 'O 57¢ Q
Twmneea i aess &80

[
BOOK NOW

Stacker-Money | ruooow | Orcliowers

Hearing Services
Wit 100 colleges whose grads go on to earn the most

of Santa Barbara
By Stacker| fFoorow —l‘ o
- ' E f X in =
Tebrugry 28, 2023 10:53 pn

Publishes! “ebruary

HearingSB.com

VIDEO FORECAST

Q@ High Surf Thursday, tracking a
Daecember heatwave

Ground Picture // Shutterstock

100 colleges whose grads go on to earn the most
Many calleges and universities help prepare students *ar [ife atter finals and dissertatinng ay
setting uz virtual jab fairs, provicing online cffice haurs for career develapment, and reaching
nut ko eompanies to create co-op programs ‘or potential student nires. And while finding




5. Focus on Content, Not Schema

Recent testing by our team shows that
ChatGPT is not using schema or additional
JSON-LD or JSON feeds to add content.

A focus on providing direct, clear and
consistent content is best. This means
labeling content — cost, degree, dates, cost —

and not just using softer marketing language.




6. Al Visibility Scorecard

We’re offering high-level Al Visibility
scorecards to help you identity the third-
party sources that are being used.

This will allow you to understand where to
focus your content clean up and production
efforts.




7. Content Hygiene

Search your web ecosystem for
duplicate and out-of-date content
and look for inconsistencies.

One area to dig into is the use of the
program pages vs. the catalog. The
online catalog frequently repeats
content on the website.

2025-2026 Academic Catalog

Each year the Carleton College Registrar's Office publishes a new
edition of cur Academic Catalog. This website provides information
about all courses offered in the current academic year, along with
details on academic regulations, major and minor requirements, and
reguirements for graduation. For more information on navigating the
catalog, see Exploring the Academic Course Cataleg.

Infarmation about Carleton’s appraach ta the libaral arts, our faculty, academic support

resources, and much more can be founa an the Carleton Academ s wehsite.

Search for Courses

Subject: Term:
X - All af 2025-26 ~

Academic Departments & Programs

ASIAN LANGUAGES
AND LITERATURES

2025-2026

Academic
Catalog

Dowrinaa the Catalog
(3 ME PDF;

Find Courses

Moro Search Options




What’s Next?

CFEN©



Product Roadmap

- Expanding audiences —
alumni, graduate, adult
learners

- Custom questions — do you
have specific questions or
areas to explore — we can run
reports

* New platforms and LLM Models
— Gemini is in beta

- Looking at Al across the
funnel

Un-Branded AI Queries

Branded Al Queries

Decision Queriles

©%=0©

“l am looking for a school with CS. I have 1300 SAT [ 3.65
GPA”

“What are the best small schools in PA for X degree”
“What are the most affordable schools in Texas”

“What is the faculty student ratio at school X?”

“Which degree is more valuable¢”
“Compare MBA from X school vs Y school”
“Which school should I go to X vs. Y”

“Is this school worth it? Ts it any good?”



